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Newmediacompanyfavorsrelaxed
learning;6-year-oldsandcellphones,

Dctroit is a media rown, so it's
no surprise that a new, child-
friendl}' media company called

Braincandy has been launched by a
former Oakland Counr}' kid who now
has her own children - and some definite

ideas about educating them.
Sam Reich-Dagnen and her husband,

Johnny. who live.in Seattle, have
developed a scries of DVDs that scck co
teach children withoUt drilling thcm.
Brt1illCll1ld.J~My Fi"l'Seml's, Fillgl'rclllldj'
and E.J'ectlll'dybuild critic:!.1thinking skills
by tcaching children aboUt themselves as
thcy learn about the world, says Reich-
Dagnen, who graduated from West
Bloomfield High School in 1983 and
from the University of Michigan in 1987
(with a double major in film, theory and
production and photography).

After having twins four years ago,
Reich-Dagnen says the couple starred
gerring lots of DVDs for gifts. "We
started to find rcally quickly a lot of
content was focused on rotc typc of
k-arning." The Rash-card-sC}'leinstruction
plays on parenrs' pressure to raise smart
kids, she belicves. The real aha moment
occurred. Reich-Dagncn says. when her
daughter was 2 Yl.-arsold trying co learn
the alphabct with flashcards.

"She got sruck on the kner Q.and shc
finally knocked the cards over and said,
'Mommy. I hatc thc Icncr Q:

"Therc is so much prcssure and so
much compctitiveness. We really wamed
co offcr a product co parcms focuscd on
worrying less and playing more."

My Fi"l' Senses,tor insrance. tcaches
children abom their scnses in three ways:
through puppets (Mojo Mourh, Ivy Eyes),
animation. and shO\ving "real kids doing
real. sensory things," Reich-Dagnen says.
She says the DVDs encourage imeraction
from kids instead of the "passive. fill-me-
with-knowledge" approach.

'nle couplc also recendy sponsored a
national survey, the Kids Media Report
Card. lhey say results indicated that 60
percent of U.S. and Canadian parems
rely on television and vidcos to provide
educational content for their children,

and 90 percent of parents recognize the
importance of critical thinking skills
for adults. BUt only 25 percent believed
children's emertainment helps kids
develop those skills.

That is a major mission of Braincandy,
which was established in April 2004.
"We're a tl.'Cny,litde company" so f.,r,

Reich-Dagnen says. Bur rcsponse to J.{r
Five Sellsrshas been cncouraging. The
company's website, www.braincandykid!
com, offers more information:


